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Corporate Design
Manual

Our new corporate design presents itself through modern design
elements, a changed color scheme and a new typography. In
addition, the Image-Mark will be more strongly established. We are
creating a fresh, authentic and digital brand identity that will ensure
greater recognition worldwide.

You can find all the new features on the DEKRA Brand and
Marketing Portal.

“With the new corporate design, we want to underscore our position as

a leading global expert organization dedicated to safety, security and
sustainability. Countless customers around the world trust DEKRA when it
comes to dealing with the latest technologies and crucial future-oriented
requlatory issues. This new clear visual identity is designed to strengthen
this trust, helping us create a strong and consistent DEKRA brand.”

Stan Zurkiewicz

v-

Contact

DEKRA e. V.

Brand Management
HandwerkstraBe 15

70565 Stuttgart

Germany
corporate-design@dekra.com
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1.1
Logo

1.1.1 Introduction

The DEKRA Logo is a Word-Image-Mark. It consists of the Image-Mark at the front and the
DEKRA Word-Mark written in capital letters. Unlike the lettering, the Image-Mark can also be used

on its own:

D DEKRA

Word-Image-Mark

We use this Logo variant outside of an established
DEKRA context: for example, for advertising
banners, trade fairs, out of home, print ads, the
website, and any other form of communication for
positioning the brand.

Image-Mark

We use the Image-Mark within an established
DEKRA context, for example, as a favicon (on the
website), on social media (profile picture), and in
internal communication. In this case, the DEKRA
context is already established, so we do not need
a word and Image-Mark. Using the Image-Mark
enhances the visual element of the DEKRA Logo.

The box can be used when this is necessary for
technical or optical reasons.

CD MANUAL

Don’ts

The positioning of the

Image-Mark in relation

to the DEKRA lettering The lettering may not The Logo may not There is no outline
may not be changed. be used on its own. be distorted. variant of the Logo.

- DEKRA A D> DEKRA

The Image-Mark The color of the The Image-Mark can
may not be mirrored Image-Mark may not not replace the D in There is no outline vari-
or rotated. be changed arbitrarily. the DEKRA lettering. ant of the Image-Mark.

DEKRA

The position of the The ratio between Neither the background
Image-Mark within The background color the background and nor the Image-Mark
the square may not may not be changed Image-Mark may not may be depicted with
be varied. arbitrarily. be changed. an outline.
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1.1.2 Free space

The free space guarantees that the DEKRA Logo
has sufficient space to be effective at all times.

FREE SPACE
The free space is equivalent to the height of
the capital D.

B DEKm

DEKRA Logo, horizontal

1.1.3 DEKRA claim

“On the safe side” is the central promise of the
brand.

The claim is not linked to the Logo. It has a clear

and at the same time restrained sender function.

The visibility of the claim must be guaranteed. In
the case of smaller formats, it must be checked

whether the claim is readable. For example, to use

the claim on small formats, it can be used as a
single post in social media.

The claim “On the safe side” should preferably be

used worldwide.
On the safe side

10

D O

nﬁn
D

The Image-Mark can be used alone in the
DEKRA context.

The The existing national claims, such as
“Alles im griinen Bereich” retain their validity and
can continue to be used if culturally necessary.

The protective space of the claim is the hight of one
capital letter.

The text color of the claim adapts to the layout
accordingly.

Alles im grunen Bereich

1.1.4 Color variants

CD MANUAL

The Logo is used at a wide variety of touchpoints. The background is decisive for the selection of the

It should be visible, memorable and recognizable. Logo color variant.

D DEKRA

Primary Secondary
The green forms of presenting The white variants are used
the Logo are used when the when the background is green

background is white or the Logo  or the Logo is placed on dark
is placed on light-colored photo photo or video content.

or video content. The square

white area is positioned under-

neath the Logo when this is ab-

solutely necessary for technical

or optical reasons.

D DEKRA

Grayscale
In grayscale, the Logo is only

used in exceptional cases and
where technically necessary.
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1.2
Our colors

The brand color of DEKRA is green. The basic color
is the DEKRA Logo green. Based on this, there are
other green colors that can be used. Color is part of
a company'’s identity. It makes it easier to recognize
the company and supports the messages it aims to
communicate. In addition to the brand color green,

1.2.1 Primary colors

DEKRA Logo green

Used for the Logo and elements based on it,
such as the DEKRA Shield and the Triangle
(shown on p. 16).

Dark green
Used for backgrounds, headlines, design
elements, such as the Triangle, and text boxes.

Light green
Used for calls to action and small design elements.

Print black Digital black

CMYK 100/0/0/100 RGB 0/0/0

HKS black 6 C
Pantone black 6 C
RAL 9005

HEX #000000

COLORS AS PERCENTAGES

5% 35%

12

there are three accent colors: dark blue, orange,

and yellow. These are used to highlight specific

elements or, for example, to draw attention to an

event, date or special promotion.

They should be used sparingly.

DEKRA Logo green

RGB 0/129/67
HEX #008143
CMYK 100/0/90/20

Dark green

RGB 0/107/82

HEX #006B52
CMYK 85/30/70/25

Light green
RGB 100/179/44

HEX #64B32C
CMYK 70/0/100/0

White

RGB 255/255/255
HEX #FFFFFF
CMYK 0/0/0/0

HKS 57 K
Pantone 348 C
RAL 6029

HKS 56 K
Pantone 3425 C
RAL 6000

HKS 65 K
Pantone 361 C
RAL 6018

Pantone 000 C
RAL 9003

The percentages provided for the colors are a

guideline for the overall appearance of the brand.

1.2.2 Accent colors

These may be used sparingly in communication,
for example, in presentations or newsletters; they
are used to visually highlight relevant information
when necessary.

*+ For highlighting/differentiating information,
such as infographics, diagrams, eye-catchers
+ Do not use for large areas (e.g. backgrounds)

COLORS AS PERCENTAGES

5% 35%

CD MANUAL

Dark blue
RGB 0/46/85 HKS 38 K

HEX #002E55 Pantone 534 C
CMYK 100/85/40/35 RAL 5000

Yellow

RGB 255/204/0 HKS 4 K 80%
HEX #FFCCO0 Pantone 7406 C 60%
CMYK 0/20/95/0 RAL 1023 40%

Orange

RGB 239/124/0 HKS 7 K

HEX #EF7C00 Pantone 152 C
CMYK 0/60/100/0 RAL 2000

The percentages provided for the colors are a
guideline for the overall appearance of the brand.

8% | 5%

-

> Important:
Green is always the
predominat color!
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1.3

Typography

1.3.1 Fonts

We use the Noto Sans font in our digital and analog makes our brand recognizable worldwide.

media to create a uniform appearance. This font
is available in characters in most languages and

Noto Sans

Light Italic

We can choose from the following font styles
when designing various assets:

Aa Bb Cc Dd Ee ff Gg Hh Ii Jj Kk LI Mm Nn Oo
Pp Qq Rr Ss Tt Uu W Ww Xx Yy Zz
0123456789 ,.-<>I"8$%&/()=?

Noto Sans

Regular

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789 ,.-'<>!" 8%%&/()=7"

Noto Sans

Semi-bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789 ,.-'<>!" 8$%&/()=? "

Noto Sans

Bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789 ,.-'<>!" 8$%&/()=? "

Noto Sans

Black

Aa Bb Cc Dd Ee Ff Gg Hh Ii ]Jj Kk LI Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy 22
0123456789 ,.-'<>!" §$%&/()=? "

P
’\ Google fonts download)

14

1.3.2 Principles of use

We use the following font styles for digital assets
and MS Office applications:

DIGITAL TYPOGRAPHY

Headlines and copy text

Noto Sans

Regular

Subtitle, Sub-Headlines
and highlights

Noto Sans

Bold

Headlines and highlights

Noto Sans

Black

CD MANUAL

We use the following font styles for print products:

PRINT TYPOGRAPHY

Headlines and copy text

Noto Sans

Regular

Highlighting in copy text

Noto Sans

Bold

Headlines and highlighting

Noto Sans

Black

Subtitles and Sub-Headlines

Noto Sans

Semi-bold

Footnotes and sources

V-~

Light Italic
\
USE OF TYPOGRAPHY
Lorem ipsum
(Color: dark green or white)
dolor sit amet
(Color: dark green or white)
Sed cursus maximus risus Semi-bold - Sub-Headlines
. . (Color: black or white)
Lorem ipsum dolor sit amet consectetur. Rhoncus
sapien a rutrum tortor dolor amet risus. Com- Regular - Copy text
modo mollis bibendum interdum viverra. Id morbi Bold - Highlighting
vivamus magna malesuada nibh nulla duis. Interd- (Color: black or white)
um suspendisse sit ut pulvinar.
J
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1.4
Design elements
1.4.1 DEKRA Shield

Inspired by the Image-Mark, the DEKRA Shield Shield is also used as an image container, and the
was developed as a design element. To distinguish ~ angles and colors of the design element may not
it from the Image-Mark, the DEKRA Shield may be changed. The DEKRA Shield may only be used in

only be used in two colors. In addition, the DEKRA the direction shown.

Color option 1 Color option 2 Permissible colors
DEKRA Logo green and light Light green and DEKRA Logo

green green
RGB 0/129/67 HKS 57 K

HEX #008143 Pantone 348 C
CMYK 100/0/90/20 RAL 6029
Light green

RGB 100/179/44 HKS 65 K

HEX #64B32C Pantone 361 C
CMYK 70/0/100/0 RAL 6018

1.4.2 Principles of use

DEKRA Logo green

The DEKRA Shield can be trimmed. In contrast,

the Image-Mark may not be altered.
Permitted sections
of the DEKRA Shield

DEKRA Shield as an
DEKRA Shield image container

>D

16
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’
Don’ts
The two partial elements
may not be separated The DEKRA Shield may The colors may not The element may not
from each other. not be mirrored. be changed. be rotated.
The proportions of The DEKRA Shield
the element may not may not be used in The subelements may Dark green may not be
be changed. outline form. not be used individually. used in this element.
The DEKRA Shield and
image container may The proportions of the The image container The image within the
not be combined in a image container may may not be rotated or container may not be
single element. not be changed. mirrored. distorted.
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1.4.3 Triangle

The Triangle is a three-sided design element with
rounded corners. Its design is based on the shape
of the Image-Mark. It can be used over a larger
area as a colored background for texts. When used

TRIANGULAR ELEMENT

Example

Width: 50 px

Step 1 Step 2
Create a three-sided polygon
of any size.

Angle
90° to the left and right

Y

90° 90°

TRIANGLE AS AN IMAGE CONTAINER

The Triangle may be used as an image container
for presenting specific image content. Used
sparingly, it serves as a special design element
and may also be used in sections.

18

Corner radius: 5 px

Apply a corner radius of 10%
of the width of the polygon.

for small-format applications, it acts as an
arrow shape and draws attention to particularly
important content.

Rotate polygon

Step 3
Rotate the polygon 90° to
the right or left.

Uses

The Triangle
may be used

in all main and
accent colors and
is allowed to be
trimmed.

1.4.4 Eye-Catcher

Eye-catchers are design elements that deliberately
stand out from a layout to communicate important
information. To achieve this, we use all the defined
accent colors for our eye-catchers. The elements

POTENTIAL USES
ON WHITE AREAS

The Triangle has a white outline when used on
white areas.

XX XX XXXX
Elignima destias Elignima

destiasXimodita tiorum, et

WITH A QR CODE
A QR code can be placed inside the
eye-chatcher when promoting events.

XX XX XXXX Okq0
.

Elignima destias Elignima 'j.:l:_-:l!fu:.;.
destiasXimodita tiorum, et E|_-'=-=-:!

1.4.5 Text boxes

Rectangular areas with rounded corners can be
used for longer texts, 4 mm in print and 12 px
in digital.

There are two options to choose from, either with
a white or a dark green background. In both cases,
a small Triangle in light green can be placed in
front of the text to draw the eye. An outline with a
width of 2 pt is placed around the Triangle to help
the element stand out from the green area.

CD MANUAL

we combine consist of the rounded info box with
the Triangle as an arrow element pointing to the
relevant content.

ON GREEN AREAS
When using on green areas, give the Triangle an
outline to match the background color.

XX XX XXXX
Elignima destias Elignima

destiasXimodita tiorum, et

ON IMAGES
The Triangle is used without an outline on images.

~

XXXXXXXX

Elignima destias Elignima
destiasXimodita tiorum, et

‘ Mentum quas rest, sanditatus vidi omnia
pore lacerunt. Gia inctemo luptat voluptiis
mintia qui dolorio nserum nis explaboribus
acideli geniet erci

Mentum quas rest, sanditatus vidi omnia

pore lacerunt. Gia inctemo luptat voluptiis

mintia qui dolorio nserum nis explaboribus
acideli geniet erci
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1.4.6 Examples of usage

VEECRES
in porttitor

magna, non
efficitur.

Lorem ipsum i ) Mauris
dolor sit amet L oac < <

- cursus leo
sit amet
justo

D DEKRA D DEKRA

Nunc tempus
dignissim,
lacus non
tincidunt.

Lorem ipsum
dolor sit amet

ooooooooooooooo

20

Whitepaper
Lorem Ipsum
Dolores
Subline

D DEKRA

Mauris
sit amet

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.

Click Here

amus laoreet
ullamcorper tellus
vitae finibus

(Lorem 00.00.00)

CD MANUAL

4

Lorem
ipsum dolor

Donec
vestibulum

21
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1.5
Visual imagery
1.5.1 Photography

The DEKRA imagery has a realistic look and Using design elements with the images helps them Composition: Expressive image and that offer realistic insights

features natural images. Manipulated or heavily blend into the DEKRA visual system. structure that creates a sense into the brand.

edited images are not used. of depth and is visually appealing.  Color scheme: Natural light, no
Content: Everyday situations subsequent filters.

that viewers can identify with
Color spectrum

A

't

Dark images
Should only be used where

absolutely necessary.

22 23
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1.5.2 Icons

Icons are used to represent information or inter-
actions in a simple way.

The basic principle of an icon is that viewers can
grasp its meaning with a quick glance. The symbol

DOS

Line width:
To ensure optimal usability in different sizes, we
use icons with a uniform and balanced line width.

Corners:
We use rounded corners for the icons, thus creating

an optical connection to the rest of our visual system.

Style:
We use icons that have a bold outline.

Composition:
When creating icons, we focus on combining just
a few elements with simple shapes and lines.

Color:
We use green and black outlines when the icons
are placed on a white background. White outlines

are intended for placement on green backgrounds.

should therefore be as simple and self-explanatory
as possible. Icons should also be recognizable and
memorable.

DON'TS

Line width:
If icons of the same size have a thinner or thicker
outline than the other icons, we do not use them.

Corners:
We always round corners equally and combine
them with pointed angles only as an accent.

Style:

We do not mix the style of the icons with other
styles: Hand-drawn looks or color gradients are
not permitted.

Composition:
We avoid stacking too many elements in a
single icon.

Color:
We do not use different colored outlines or filler.

~
» Database: fontawesome.com
Font Awesome offers a wide selection of free icons.
Alicense is required for access to the entire database. If necessary, you can obtain
licenses by contacting corporate-design@dekra.com
J

24
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2 Digital
Media
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2.1
Digital media

2.1.1 Introduction

Our consistent visual identity in digital media makes our brand recognizable and creates a sense of trust.

We use the Noto Sans font in our digital media to worldwide. The following font styles are available
create a uniform appearance. It offers characters to us for designing various text elements for digital
in all languages, making our brand recognizable media and MS Office applications.

2.1.2 Fonts

Headlines and copy text

Noto Sans

Regular

Subtitle, Sub-Headlines
and highlights

Noto Sans

Bold

Headlines and highlights

Noto Sans

Black

N
’ USE OF TYPOGRAPHY

Lorem ipsum

dolor sit amet

Sed cursus maximus risus

Lorem ipsum dolor sit amet consectetur. Rhoncus
sapien a rutrum tortor dolor amet risus. Com-
modo mollis bibendum interdum viverra. Id morbi
vivamus magna malesuada nibh nulla duis. Interd-
um suspendisse sit ut pulvinar.

Regular - Headlines
(Color: dark green or white)

Black - Highlighting

(Color: dark green or white)

Bold - Sub-Headlines

(Color: black or white)

Regular - Copy text
Bold - Highlighting

(Color: black or white)

28
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2.1.3 Colors

Colors determine our visual identity in the digital displays them in an accessible way. In addition to a
space as well. The defined green tones and accent  digital white and black tone, colors are also defined
colors form the framework for the design but are for displaying certain technical information (for
supplemented by further color variants. As a result, instance, red for error displays) for the digital
there is a range of color gradations for all colorsin  space. The color design in the digital space should
the corporate design which can be used to sup- also follow the correct color ratio to ensure DEKRA
plement digital designs. This creates additional has a seamless overall look.

options in the design of functional elements and

) o More information on the defined colors for
palette. It contains colors with high contrast and ) o ) .
N online applications can be found in the online
ensures good readability on screens. . .
style guide (available from July 18, 2023).

600

The following is an excerpt from our digital color ‘

The targeted selection of color combinations

supports accessibility.

Light green

9200 800 700 500 - Main 400

rgba (19,77,0,1) rgba (25,102,0,1) rgba (74,154,20,1) rgba (74,154,20,1) rgba (100,179,44,1) rgba (149,227,93,1)
hsla (105,100,15,1) hsla (105,100,20,1) hsla (96,77,34,1) hsla (96,77,34,1) hsla (95,61,144,1) hsla (95,71,63,1)
#134D00 #196600 #30B00O #4A9A14 #64B32C #95E35D

300 200 100 50

rgba (177,255,121,1) rgba (213,253,158,1) rgba (232,254,180,1) rgba (240,247,234,1)
hsla (95,100,74,1) hsla (85,96,81,1) hsla (78,97,85,1) hsla (92,45,94,1)
#B1FF79 #D5FDOE #ESFEB4 #FOF7EA

29
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2.2
Digital communication assets

2.2.1 PowerPoint 2.2.2 Word documents

Templates including all the presented design presentations, Word documents, white papers,

elements are available on the brand and marketing  banners and ads.

portal bmp.dekra.com for creating PowerPoint

D DEKRA

“IIIIHIII‘IHIIIIII IIIII:;:“
i WLN

Lorem Ipsum

» Lorem ipsum dolor sit amet,
consectetuer adipiscing elit. Aenean
commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus
et magnis dis parturient montes,

- nascetur ridiculus mus. Donec quam
felis, ultricies nec, pellentesque eu,
pretium quis, sem. Nulla consequat
massa quis enim. Donec pede justo,
fringilla vel, aliquet nec, vulputate
eget, arcu. In enim justo, rhoncus ut,
imperdiet a, venenatis vitae, justo.
Nullam dictum felis eu pede mollis
pretium. Integer tincidunt. Cras

- dapibus. Vivamus elementum semper
nisi. Aenean vulputate eleifend tellus.
Aenean leo ligula,

Lorem
Tpsum Dolor

Lorem ipsum

Dolor

Lorem Ipsum Dolor

Front page
Title b Title
Click to add text Topic 2 Page XX
lise R Front page Inside page
Topic 4 Page XX
Topic 5 Page XX
Topic6 Page XX
Topic 7 Page XX
Topic 8 Page XX
Topic 9 Page XX
Inside page Inside page

Format: DIN A4
Typography: Noto Sans black, bold and regular

Format: 1920x1080 px
Typography: Noto Sans black, bold and regular
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Lorem ipsum dolor sit amet,
consectetuer adipiscing elit. Aenean
commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur
ridiculus mus. Donec quam felis, ultricies
nec, pellentesque eu, pretium quis, sem.
Nulla consequat massa quis enim. Donec
pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu. In enim justo,
rhoncus ut, imperdiet a, venenatis vitae,
justo. Nullam dictum felis eu pede mollis
pretium. Integer tincidunt. Cras dapibus.
Vivamus elementum semper nisi. Aenean
vulputate eleifend tellus. Aenean leo
ligula,
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2.2.3 White papers

Whitepaper
Lorem Ipsum

Dolores
Subline

Front page 01

Whitepaper
Lorem Ipsum

Udae erum remporro beatio.

Front page 02

Format: 1920x1080 px

D DEKRA

Puditiost

dolorum
cuptae vent

Inside page 01

Typography: Noto Sans black, bold and regular
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¥
INTERNAL | subject to change. | xXXXx/Abteilung - Month.,

s, i od ommodipsus, i blat.

Ad estiuste doloris et doluptatia
sapel ipidelique nos aut quia
delibuscid ma ipsum que

ditaguo que st

PRODUCT

LIBERITAT EVEL
ESSI RERCHIT

2.2.4 Product data sheet

Ehenihit qui aut et, ent la vitemqui dem volorib u

Evenis ex et vidusaesti dolupiet, utat ex et que aspel ipiende ndellore volupta verum inum fugiatus de-

nis peratest am faceria nonecup tatium, eum alitat fuga. Uga. Si quasperum iderchil milit vendunt undis

et audit, comnis sant que consent exces ni

nis peratest am faceria nonecup tatium,
eum ali

ero beariantotas ant, in esciasp elestrum facculp
arciam quam ipsum qui dus excessi tatiam culles ex et
dolupie ndaectur? Ellaboris nos et, ut volupiciis dolum
quam harcium et ut faccusdam, volore et eum excest
aut voluptaes earumqu iatiur a am, omnis iusa volor
maio. Nam es idelest, voloreria conecti ostiis il enis-
sum et qui volorro ditatiis nosam, eum qui cor as ma
dolorernat erion comnima gnimpos dis everum ute
volupta tuscium et odictatestia volut as acea nuscili-
temo comnima gnatetur am ant, to omnis sim ut que
core eum re plique custibere

m litis modio volupta tendisc iduntibeate volorit
latende consequidit quos dit, te niant, culpa corum
fuga. Offictur sin peribus molore odi tem adignim
peruptas eum, quatur sum iureris ciusant quam, te
andis reici vendaecus in comnihil maximillit int perum
aut arcimusam etur, con eum commodit que poren-

Cover

ita velit quodios eum essuntores eic te evelignia quamet a

ti officitas essit haribea quuntotatint as autas aut
adicim exceatem volupis repror sitae idit, ommodit
atquiae est ducilit Estibeat atioresequae molupta-
tem que nihicabo. DitLiquasitatur, atasi sinctiamet
qui cuscillupic totatem ipienit, quas aut volorem
repre voluptati vid que liatur, sume viduciet occulpa
sed quuntis del eariatur? Ma sitati voluptas sunt.
Hent. Andit quo iditiorita deribus nullabores ullorpo
reseque siminus aut faceaqui officto rectur, te prat
fugit eat.

nis peratest am faceria nonecup tatium,
eum alitat fuga. Uga.

Piducim aximaio. Axim aut ut faccus, sam quodis

et que arum voluptium eumque veliquam voluptat
volut hil eaquas eos illesti quam et qui della quae
ped et aribustium eatemquatem nonesequis dunti
verum facere ma ditaquibusam in consedit alicii-
scietDucipsum rercit ipis aliqui torror audit ressit et
iliatem facerio. Laccus volupta tioreroviti ommo

nis peratest am faceria nonecup tatium,
eum ali

ero beariantotas ant, in esciasp elestrum facculp
arciam quam ipsum qui dus excessi tatiam culles ex et
dolupie ndaectur? Ellaboris nos et, ut volupiciis dolum
quam harcium et ut faccusdam, volore et eum excest
aut voluptaes earumqui iatiur a am, omnis iusa volor
maio. Nam es idelest, voloreria conecti ostiis il enis-
sum et qui volorro ditatiis nosam, eum qui cor as ma
dolorernat erion comnima gnimpos dis everum ute
volupta tuscium et odictatestia volut as acea nuscili-
‘temo comnima gnatetur am ant, to omnis sim ut que
core eum re plique custibere

m litis modio volupta tendisc iduntibeate volorit
latende consequidit quos dit, te niant, culpa corum
fuga. Offictur sin peribus molore odi tem adignim
peruptas eum, quatur sum iureris ciusant quam, te

Content
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Hent. Andit quo iditiorita deribus nullabores ullorpo
reseque siminus aut faceaqui officto rectur, te prat
fugit eat.

+  Piducim aximaio. Axim aut ut faccus, sam quodis
et que arum voluptium eumque veliquam
voluptat volut hil eaquas eos illesti quam et qui

della quae ped et aribustium eatemquatem none-
sequis dunti verum facere ma ditaquibusam

in consedit aliciiscietDu s aliqui
torror audit ressit et ipisi iliatem facerio. Laccus.
volupta tioreroviti ommolupic te cus imint deseri-
on remolo imendam aut ut et adia voloratetur
alibus, nihicidel etusam, sed quae moluptis aut

estioria destis que occum que volupie niatecepe
int.

Ostiam que nimenda ndaest, quodit magnihilis si
c jtium dus i netvololta

pos dentemp orroresto cullor asperna tiurepudant
volectem que renient ut odit untis proris cullor ad
magnisqui officab oremolore inctatet, officiumXeris
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2.2.5 Banners/ads

) D DEKRA

.
h',v »
x>

D DEKRA

D DEKRA

—i
D DEKRA ’

Mauris
sit amet

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.

Click Here

Aliquam hendrerit,
justo nec rhoncus.

Mauris sit

Lorem ipsum dolor sit amet, amet magna

Aliguam cursus

°
consectetuer adipiscing elit, sed . 100% it
nonummy nibh euismod tincidunt. orci lorem s el
IVI a l I l I S ummy nibh eui incidu dolor commodo. Click Here

sit amet

Click Here

Donec qU|S Lorem ipsum dolor sit

amet, consectetuer

metus nulla Gaipicing eiic

M a u r | S Lorem ipsum dolor sit

amet, consectetuer

Sit amEt adipiscing elit.

Pellentesque ut ,
Format: All common formats metus sed quam

Typography: Noto Sans black, bold & regular
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2.3
Social media

2.3.1 General overview

DEKRA is on the Instagram, LinkedIn, Facebook, Social Media Guideline has been created that
Twitter and YouTube platforms as part of our digital ~ consistently specifies the use of colors, shapes and
communications. In order to translate our visual imagery.

identity over to social media, a channel-specific

320x320 px

PROFILE PICTURE

DEKRA has a distinctive profile picture that shows
the Image-Mark in green on a white background.
This color scheme makes it easier to identify and
position the profile picture so followers can recognize

the DEKRA page more readily.
Image-Mark on white

background

2.3.2 Design elements

Triangle

We transfer our visual system to social media by
using the design elements in our visual system to
Create posts.

Single-Color

Image-container

DEKRA Shield

Option 1 Option 2 As an image container

36
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2.3.3 Examples of usage

This section includes typical examples for external
and digital communication.

Nunc
tempus
aliquam

Facebook title / profile header

Faceook post

tempus
aliquam

Instagram post

Mauris sit

Mauris B cre:magn: Lorem

ipsum dolor

orci lorem

cursus leo sit

Facebook story Instagram post Instagram post

37
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2.4
Websites

2.4.1 Modules and websites Design examples

The visual system also determines the look of our ferred to our web design. For example, individual On the basis of these examples, it is shown how the visual framework of a future website could look like.

websites. In addition to the font Noto Sans, which functional elements such as buttons and images pick e e s q Bringsafety security and sustainabiliy
D DEKRA  ssressever s e e Aaons oo o Be sustainable

is used for the text, design elements are also trans- up on the concept of rounded corners.

Global partner

The visual adaptation of the FirstSpirit web pages to the new CD will take place in a step-by-step process.

i for a safe,

. D DEKRA v sone oot s msoss Q sotn secure and - g RN R
. o | !

SUStalnable Default } @ } Default
world ! !
i i
\ I I
L | |
I I

Hover 3 @ 3 Hover

- . SYSTEM ZARZADZANIA ENERGIA ! !
Vi soker alltid nya talanger 150 50001 ! !
Vi erbjuder ett spannande arbete | en ifternationell koncern dar var viktigaste resurs &r . | I
ok P e } }

Pressed } } Pressed
I I
I I
| |
DEKRA Talents , | |

Disabled | | Disabled
I I

Join us

Lorem ipsum dolor sit amet, consetetur

legan atc 532 p3 sg hjalmen, anvanda
men ibland behovs hialp.
08

sadipscing elit, sed diam nonumy eirmod

tempor invidunt ut labore et dolore magna

aliquyam erat, sed diam voluptua. At vero eos

(7 sekasinesiening >

Badania i certyfikacja Newsletter et accusam et justo duo dolores et ea rebum.

0 N
=
TR o B

Stet clita kasd gubergren.

traktor Hissar enl. hissdirektivet

Bestal mijodekaler har Bestal Importintyg har Boka besikning hir > Ansk har >

Now playing
Pressmeddelanden
Welcome to DEKRA.
Premiar for DEKRAs unika Anders Gagner-Geeber blir VD for DEKRA Quality Management far ny
batteritest pa elbilar DEKRA Automotive AB Business Manager

Finland

Mexico

D DEKRA

DEKRA DEKRA Talents
>‘ ) -

~
Jﬁ‘ e
_ A
L S

Getin touch

Welcome to DEKRA India

Sustainability expertise
specific to your industry

More information on the defined colors for

Jrt of DEKRA Group - wor
don with technology and

leading Expert organisations that works for ensuring safety

V-~

DERRA India

online applications can be found in the
online style guide (available from july
18, 2023).

cliek

.
= ; ¢ s Aol % A~ -
" 0 ey ) N 3 )
gl i e < . = @ & /)
18 | )\ I > =
i orem Ipsum orem Ipsum orem Ipsum orem Ipsum orem Ipsum
! 55 i é Lorem | Lorem 1 Lorem 1 Lorem 1 Lorem |
e
Industral nspections

Product Testing Contact

For questions regarding the implementation

ﬁ%’] Ay f:} %lﬁ

Lorem Ipsum Lorem Ipsum Lorem Ipsum Lorem Ipsum Lorem Ipsum

of the online designs on DEKRA websites that
are not based on the FirstSpirit Master, please
contact: online.global@dekra.com

On the safe side
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3.1
Business stationery

Our analog business stationery complies with the contact the Brand Management team at
DIN 5008 standard. For additional formats, please corporate-design@dekra.com

The position of the Logo on the letterhead

3.1.1 Letterhead Info text 3.1.2 Business cards

- Noto Sans regular, 8 pt ¢ is clearly defined and aligned flush right
: . with the text field. The DEKRA Logo is
. preprinted.
send h : 12,7 mm
ender in the
NAME SURNAME NAME
i ‘ 20
window D DEKRA 2mm Department  Postion SURNAME

Noto Sans regular, 8 pt

DEKRA e. V. | HandwerkstraBe 15 | 70565 Stuttgart | Deutschland
: Zeichen:
Ihre Nachricht vom:
Unser Zeichen:
Unsere Nachricht vom:
Max Mustermann

DEKRA SE
HandwerkstraRe 15

Department/ Position

DEKRA SE
Handwerkstraf3e 15

Sales manager e 70565 Stuttgart 70565 Stuttgart
Beispiel GmbH Fax.: P +49711 7861-XXXX P +49711 7861-XXXX
Correspondence BeispielstraRe 15 E-Mail: M +49 TXXX XXXXXXX M +49 TXXX XXXXXXX
Noto Sans Regular 70565 Stuttgart Datum: name.surname@dekra.com name.surname@dekra.com
www.dekra.com www.dekra.com
Noto Sans bold Deutschland
10 pt
Betreff
Sehr geehrte Damen und Herren, NAME NACHNAME NAME
NACHNAME

DEKRA SAP No.

Preprinted Name
,,,,, Position
DEKRA SE Telefon: +49 711 7861 -0 Président des Prasidialrats DEKRA e\V. Sitz Stuttgart, Arrjnsgenzht Stuttgart, VR-Nr. 2265
Info text ;‘;sngswsetLkzsz‘gr::rﬂze15 teodeimcom 0 Shetan il roaender DERASE TEAN BEGS G008 0000 0504 3000 05/ BIC DRESDEFFG00 /
N t S I Deutschland dekra. com Vorsitzender des Vorstands DEKRA e.V. und DEKRA SE: 3W-Banl
Stan Zurkiewicz IBAN DEO2 6005 0101 0002 1030 77 / BIC SOLADEST600 HH . . .
N°t° Sa”S Le%i ar In the case of a bilingual business card, each language is printed on
010 >ans Do
6 pt one side of the card and the design is omitted on the back.

42

DEKRA 2718/03.12 Elementarchlorfrei (ECF 80g)

et odictatestia volut as acea nuscilitemo comnima gnatetur am ant, to omnis sim ut que core eum
re plique custiberSolorruptione nos et quas et odis eum harchil luptas mi, offici con cullende corpo-
re ndaecto quis ducit ernam que ius et etur? Quid utas iduciatur sus quo estotas et exceati volupta
tiantem el inverroria cusa eturis doluptat.

Aquideribus dolest, ut as est et atataesed esedit adignihicae reperum il ea dolo volent aut aut fugi-
tiu scillig nimossi nvelign ihitassima ad es consent, odias doluptatem faccusam harissi tatio. Geni-
maxim qui di bla as dolupiet fugiae omnit dolut voluptatem quae comnimi, am eostibus aliquisto
ipsapienist ut re nobiscidis eosseriam voluptat a nectemqui corempe repelis exeribusdam adit min
eici sendam nis di ilit estis quuntur res nus volorpor aut quo ide veliqui scius, eos eatibusam hiciuris
prepudiciam ipsunto oditiatet dolorit ex eos re, ipsa dolorem hario eum, susam que periam erspi-
du ciist, ommodi aliqui cuptas eatquidis as vererum as debistio qui dolupta tiandam facepudanto
et, sum cusdae sundae volor modio moluptasimo beat fugitassit ut velit, ut res dolor aborepudae
andio verione scienihit, sum fugiti dolorep eriate volorita iminis aut hitibus que nonsed ex et dolo-
raeptat.

Mi, sa quaerio. Et laborepro blaccus alignit odis moluptat etur aliquatur atibus asse doluptatum lia
voluptur?

Sunt, quiae nobitat ibusam quibusa pidest, sit eatiscium, que explabo rporepremo con eatur, sam
conemgquatus.

Lest, sunt. Feribus mint vero con nosam dis num, andi omnihitat voluptaturia sit ut vel molorum
que latatiore millacietur as animinum vollorr orioris essent eatiam vid ellore voluptat ligeni aspe-
rum is voluptatur? Quiae consed quam, odi ulles molo mossit, omnit ma voluptatur, con poriam
doluptat et quam rae voluptas con et eum dent is dicaessi omnimostem aut qui unti officaecto
optature sunt.

Mit freundlichen GriiRen,

Abteilung/ Position

DEKRA SE

HandwerkstraRRe 15

70565 Stuttgart

T +49711 7861-XXXX

M +49 TXXX XXXXXXX
name.nachname@dekra.com
www.dekra.com

D DEKRA

Abteilung/ Position

DEKRA SE

Handwerkstrafl3e 15

70565 Stuttgart

T +49711 7861-XXXX

M +49 1XXX XXXXXXX
name.nachname@dekra.com
www.dekra.com

D DEKRA
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3.2
Advertising

3.2.1 Image ads landscape format

Our advertisements are intended for everything
being promoted inside or outside the company.
Templates for creating image advertising are

Lorem Ipsum
Ro ere nempos
dolupta

I: dekra.com/lorem-ipsum

XXXXXXXX
Elignima destias Elignima
destiasXimodita tiorum, et

Lorem Ipsum
Ro ere nempos

XX.XXXXXX Thilibus,
veniet eveliciur aspe

Lorem Ipsum
Ro ere nempos

doluptatis

l: dekra.com/lorem-ipsum

44

available on the brand and

bmp.dekra.com

marketing portal,

Lorem Ipsum
Ro ere nempos
doluptatis

R

B DEKRA

Evel ipsuntenem autem que eatesto tatust, num quam
velibus

maionecte restrum etur am nimint hilibus i presedi nam sum

rerum ut quam eos sapitat emporem poriae lat quitur? No-

bissita nobisi blate re odit as et utem ut autatio totatiis estiam
incitia

demodi volupta turion nullentium hicia voluptatisi volorit quis.

eatat

Lentt, sition eos autem diaspel licietur? Quistion expe volup-
tata dent.

In conseditiunt volorest iliquia dollanis restibusam esequo es
ariam dolendam quam et eum estrum, conserovita nus num
vid ptaq ipsa volup

ot o
invelle storior eperiam, inienis eum fugit essit qui culpa deris

T ——

e, officipsam,

dekra.com

CD MANUAL

42 mm

Lorem Ipsum
Ro ere nempos
doluptatis

Evel ipsuntenem autem que eatesto tatust,
num quam velibus maione

am nimint hilil

ut quam eo

quiAquian

venet fugi a vellit andant, volupta
sandel: dekra.com/lorem-ipsum

Green Triangle
is flush with the XXXXXXXX

edge of the print ) Elignima destias Elignima
area destiasXimodita tiorum, et

FORMAT: DIN A5, landscape

COLUMNS: 6, spacing of 4.233 mm

BASELINE GRID: 8 pt

EDGE SPACING: top 10 mm | bottom 10 mm | inside 10 mm | outside 10 mm
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3.2.2 Image ads portrait format

58 mm

ADVERT
LIBERITAT EVEL
ESSI RERCHIT

Lorem Ipsum
Ro ere nempos
doluptati

vid.

lor  Hent. Andit quo idiiorta deribus nullabores ullorpo

fugit eat.

Lorem Ipsum
Ro ere nempos

ing begleitet, begleiten wir Sie bel alen Fragen
Sicherheit. Informieren Sie sich jetzt unter der
DEKRA

dekra.com

Lorem Ipsum
Ro ere nempos
doluptatis

Evel ipsuntenem autem que eatesto tatust,
num quam velibus maionecte restrum etur
am nimint hilibus in presedi nam sum rerum
ut quam eos sapitat emporem poriae lat qui
dekra.com/loremipsum

EggE

D DEKRA

Green Triangle
is flush with the
edge of the print
area.

Lorem Ipsum

Ro ere nempos
doluptatis

Lorem Ipsum

Lorem Ipsum
Ro ere nempos

Ro ere nempos

FORMAT: DIN A4

COLUMNS: 6, spacing of 4.233 mm

BASELINE GRID: 8 pt

EDGE SPACING: top 12.7 mm | bottom 12.7 mm | inside 12.7 mm | outside 12.7 mm
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3.3
Posters

3.3.1 Posters DIN formats

FULL PAGE DIN A3

Templates for creating posters in different DIN
formats are available on the brand and marketing
portal, bmp.dekra.com

Lorem Ipsum 2 Lorem Ipsum
Dolores Aut - - Dolores Aut

Lorem Ipsum
dekra.com N g Dolores Aut
1 Ota

EgFE
2

dekra.com/lorem-ipsum

Lorem Ipsum
Dolores Aut

Lorem Ipsum
Dolores Aut

H Otae pernate qui optatia testo-
Simvent. | o . deka.com ‘
Ataeruption taturi ut escipsunt, odi ommoles

p it sk oy
dem aut pellab imolupid et quia-

enderias tur moluptates id endi dicidebis

ERaS dekra.com/lorem-ipsum Strate | PLZ ORT dekra.com/lorem-ipsum

48

81 mm

1 Otae pernate qui optatia testo-
SI m Ve nt- tam eum si comnima ipitam hari-
> taturi ut escipsunt, odi ommoles
Ataeru ptlon suntur asim apicaborepti sun-
dem aut pellab imolupid et quia-

.
enderlas tur moluptates id endi dicidebis

dekra.com/lorem-ipsum

FORMAT: DIN A3

COLUMNS: 5, spacing of 4.233 mm

BASELINE GRID: 12 pt

EDGE SPACING: top 20 mm | bottom 20 mm | inside 20 mm | outside 20 mm

CD MANUAL
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3.4
Brochures

Our brochures are aimed at a specific target group
and convey specific content in the form of multipage
informational documents. Templates for creating
brochures are available on the brand and marketing
portal, bmp.dekra.com

3.4.1 Front page

BROCHURE

Lorem Ipsum
Dolor
Subline

50

3.4.2 Back page

>

DEKRAe. V.

HandwerkstraBe 15

70565 Stuttgart

Germany
corporate-design@dekra.com
dekra.com

Subject to change
Brand Management - 07/2023

CD MANUAL
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3.4.3 Outer pages

55 mm

Front page

BROCHURE

Lorem Ipsum
Dolor
Subline

52

Green Triangle
is flush with the
edge of the print
area.

Back page

>

DEKRA e. V.

HandwerkstraRe 15

70565 Stuttgart

Germany
corporate-design@dekra.com
dekra.com

Subject to change
Brand Management - 07/2023

CD MANUAL
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3.4.4 Inside pages

CD MANUAL

LOREM IPSUM

g v

=

ol
aio

et
olo

ol

5 © 3 &

LOREM IPSUM

LOREM IPSUM

LOREM IPSUM

FORMAT: DIN A4
COLUMNS: 6, spacing of 4 mm

BASELINE GRID: 8 pt
EDGE SPACING: top 15 mm | bottom 24.5 mm | inside 20 mm | outside 15 mm
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3.5
Flyers

Our flyers provide information in compact form, for
example, on specific services. Templates for creating

3.5.1 Front page

Enihit autaturiat eate
repudae porro

Musam cum re laborum quia voloremolor alit
essitempeles estotae. Ebit volupt

nis peratest am faceria nonecup tati-
um, eum ali

Occusam res et fugitatur, illes arum dolest et, sim-
peratiore rehent est utestius dolut omnis repe nem
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Green Triangle
is flush with the
edge of the print
area.
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FORMAT: DIN long plus

COLUMNS: 4, spacing of 4 mm

BASELINE GRID: 12 pt

EDGE SPACING: top 10 mm | bottom 10 mm | inside 10 mm | outside 10 mm
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Things to
come

Guidelines

Out of Home Guideline
Illustration Guideline
Image rights Guideline
Trade frairs Guideline
Signage Guideline
Video/Photos Guideline

Others

Magazines and reports
Marks of conformity
Merchandise
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